
Results Achieved

35%
YoY Revenue

Growth

20%
YoY Increase

in Conversions

17%
Decrease in CPAs

Month Over Month

The ROI team put all audience groups into one bucket and utilized automation to optimize for different actions. 
Consolidating audiences created a much larger pool for the algorithm to choose from and optimize audiences at 
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customers and opportunities.

ROI in Action
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testing a new best practice from Facebook using the Facebook Pixel: signal-based marketing.  Signal-based 
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Littleton Coin Company Grows Revenue 35% 
With Facebook Signal-Based Marketing
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upper-funnel customers and curate personalized user experiences.

The Situation

Channel:

Paid Social
Media Advertising

Industry:

Collectibles &
Accessories

Focus:

Signal-Based
Facebook Marketing

Goal:

Grow Online
Revenue


