@ ROI Littleton Coin Company Grows Revenue 35%

REVOLUTION  ith Facebook Signal-Based Marketing

CASE STUDY

Channel: Industry: Focus: Goal:
Paid Social Collectibles & Signal-Based Grow Online
Media Advertising Accessories Facebook Marketing Revenue
mmm | e Situation
6LQFH ILWWOHWRQ &RLQ &RPSDQ\ KDV EHHQ SURYLGLQJ KLJK T XD

HOQWKXVLDVWY $V D FDWDORJ EDVHG FRPSDQ\ ZLWK D KHDY\ SULQW IF
LPSRUWDQFH RI HFRPPHUFH EUDQG DZDUHQHVYV 7KH\ WXUQHG WR 52,
upper-funnel customers and curate personalized user experiences.

2SSRUWXQLW ) Gt

$IWHU WKH EUDQG VDZ FRVWYV SHU DFWLRQ &3%$V ULVH <R< GXULQUJ W
testing a new best practice from Facebook using the Facebook Pixel: signal-based marketing. Signal-based
PDUNHWLQJ DOORZV EUDQGYVY WR LQWURGXFH WKHPVHOYHV WR VKR|SSF
UHOHYDQW PHVVDJLQJ WR FRQVXPHUV EDVHG RQ ZKHUH WKH\ DUH [LQ
DFFRXQW RYHUKDXO DQG ORWYV RI DQDO\VLV RI XVHU JURXS SHUIRUPD
HQKDQFLQJ WKH IXO0 IXQQHO XVHU MRXUQH\ ZDV ZHOO ZRUWK WKH Ul

ROI in Action

The ROI team put all audience groups into one bucket and utilized automation to optimize for different actions.

Consolidating audiences created a much larger pool for the algorithm to choose from and optimize audiences at
VSHFL F VSRWV LQ WKH IXQQHO 7KH DOJRULWKP RSWLPL]J]HG DG VSHQG IR
customers and opportunities.

Results Achieved

35% 17% 20%

YoY Revenue Decrease in CPAs YoY Increase
Growth Month Over Month in Conversions



