@ ROI Peter Millar Lifts Conversion Rates 8% With

REVOLUTION  Mobile & Desktop Website Optimizations
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w1 Ne Situation
3UHPLXP OLIHVW\OH DSSDUHO EUDQG 3HWHU OLOODU ZDV IRXQGHG LQ LW

OX[XU\ SHUIRUPDQFH VSRUWVZHDU DQG KLJK HQG DSSDUHO DQG DFFHVVRULH'
3HWHU OLOODU SDUWQHUHG ZLWK 52, 5SHYROXWLRQ WR LPSURYH WKHLU RYHUL
ZKR ZHUH LOWHUDFWLQJ ZLWK WKH EUDQG IRU WKH UVW WLPH

ZASESNSNUAD QONRTAY —— ————— -

52, LGHQWL HG RYHU D GRJHQ RSSRUWXQLWLHY WR RSWLPL]H WKH EUDQG4V Z
FRQYHUVLRQ UDWHV 7KH 52, WHDP GHYHORSHG D VWUDWHJ\ WR KHOS 3HWHU
VLWH FUHGLELOLW\ DQG HPSKDVL]H XQLTXH VHOOLQJ SRLQWYVY DOO ZKLOH ZR

ROI in Action

7KH WHDP LGHQWL HG LGHDV WR WHVW DQG VWUDWHJILFDOO\ RUJDQL]HG WKHL!
VXEWHVWYV

1. Increase the prominence of unique selling points.
T $GG SURPLQHQW PHVVDJLQJ DERXW LQ VWRFN LWHPY DQG QH[W GD\ VKLSSLQ.
lift.
T 7THOO VKRSSHUV DERXW IUHH VKLSSLQJ VRRQHU LQ WKH IXQQHO Result: 3.67% ¢onvel

,QFUHDVH WKH SURPLQHQFH RI LPSRUWDQW SURGXFW LQIRUPDWLRQ
T 3XW SULFH DW WKH WRS RI PRELOH SURGXFW OLVWLQJ SDJHV LQFUHDVH WKH
I 7HVW IRXU YDULDWLRQV RI WKH FORWKLQJ VL]H FKDUW WR PDNH LW PRUH|SUF
conversion rate lift.
T $GG FROOHFWLRQ QDPHV WR WKH SURGXFW OLVWLQJ SDJH RQ DOO GHYLFHV V

'"HFUHDVH XQQHFHVVDU\ FOLFNV DQG LQWHUDFWLRQV
I 2SWLPL]JH WKH OWHU IXQFWLRQ RQ GHVNWRS WR PDNH LW HDVLHU WR XVH Re
i $6G D ORJLQ LFRQ WR WKH SDJH KHDGHU IRU PRELOH WR PDNH ORJJLQJ L® HELC

Results Achieved

3%

Sitewide Conversion
Rate Growth



